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Today’s Agenda

1.Welcome
2.Prospect to Member Conversion
3.Event-Driven Acquisition
4.Student/Emerging Professional Recruitment
5.Membership Conversion
6.Trial or Introductory Memberships
7.Wrap Up
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WRITE YOUR ANSWER

As an employee of your
organization, what do you believe is

the #1 reason people join your
association?
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WRITE YOUR ANSWER

Now - what do you think is the #1
reason members themselves say

they join?
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DISCUSSION

Are those two answers the same?
Or do you think there’s a gap

between what we assume and what
members actually value?



ENA Prospect to Member Conversions
Website Engagement to Email Nurture

40 new members
10% conversion rate
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DISCUSSION

What’s one thing you wish your
prospects understood before

joining?



Association of the United States Army
Event-Driven Acquisition

Make it
festive!
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DISCUSSION

How do you keep non-members
engaged after the event?



NATA
Student or Emerging Professional Recruitment
Audience: Academics
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DISCUSSION

What’s a barrier keeping students
or early professionals from joining

your organization?



AGA
Membership Conversion
Student to Professional Acquisition
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DISCUSSION

How do you support students as
they transition into their careers?



Professionals in Human Resources Association
Trial/Introductory Membership
“Onboarding” & Conversion Learn more

and then
make the ask!
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DISCUSSION

If you only had one opportunity to
show a prospective member your
value, what would you make sure

they saw/did?



TXCPA
Limited-Time Offering
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Product updates! 
Drag and drop 

Reorder multiple choice questions
Blackout dates for emails

Account- & campaign-level
settings
Date, Date Range, Day(s) of the
Week

Get those sequence
campaigns ready for the
holidays 


