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Engagement throughout the Certification Lifecycle

1. Gauging Interest & Enrollment
2. Through the Education Journey
3. Celebrating Accomplishments 
4. Renewing for Certifications too!
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What are the Key Benefits?
Real-Time Insights Into Readiness & Intent
• How are your members feeling about the process
Automated, Personalized Nudges
• Get the right message out at the right time
Re-Engage the Unengaged
• Catch those slipping through the cracks
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There’s a Blueprint for that! 
Certification:
• Acquisition
• Engagement
• Renewal
• Lapsed Membership = 

Inactive Certification
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Engagement from the Start
Association of Rehabilitation Nurses
• New members  seamless ly  enro l led in  cert i f icat ion 

nurture  campaign
• Member introduced to  he lpfu l  too ls  and resources  to  

bu i ld  motivat ion
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Continuing the Conversation
Association of Rehabilitation Nurses
• Continue to  bu i ld  motivat ion and d irect ion toward cert i f icat ion  

98% Enrolled in 
Weekly Test 
Questions! 
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Uncover Intent – Embark on the Journey
International Foundation of Employee Benefit Plans
• Provid ing act ionable  steps  for  members  based on the ir  cert i f icat ion  intent
• Use of  contact  tags  for  future  outreach to  those “Not Ready Yet”
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Exam Scheduling & Readiness
Apartment Association of Greater Orlando
• Enro l led members  who completed coursework 

and just  needed to  schedule  the ir  exam
• Check- ins :
• Schedul ing
• Pulse  Check
• Pract ice  Quest ion
• Schedul ing  Reminder 100% 

Conversion!



Boosting Exam Confidence
Construct ion Specif icat ions Inst itute
• Gauged exam readiness  at  beg inn ing 

and end of  campaign
• Knowledge checks  provided ins ight  into  

addit iona l  s tudy mater ia l
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Engaging the Certified!
American Boat  & Yacht  Counci l
• Uncover  gaps  in  awareness  around 

promotiona l  mater ia ls
• Help  gu ide through next  steps  after  

cert i f icat ion

37% 
Engagement!
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Let’s start the renewal cycle
Association of Rehabilitation Nurses
• Connect  with  members  6  months  ahead of  

cert i f icat ion  exp irat ion
• Informat ion for  members  needing addit iona l  support  

ahead of  renewing
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Renewal Readiness
National Groundwater Association
• Connect  with  members  where  they are  at
• Showcase mult ip le  opportunit ies  to  pursue cont inu ing 

educat ion ahead of  renewal  deadl ine
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The earlier, the better!
Minnesota Veterinary Medical Association
• Ear ly  renewal  d iscount drove act ion 
• Addit iona l  ins ights  for  those st i l l  seeking cont inu ing 

educat ion credits  

82% 
Engagement!
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American Boat & Yacht 
Council
• 76% of  respondents  ready to  

recert i fy
• Clear ,  easy  steps  for  members  

to  take

Don’t let them lapse!
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Product updates! 
• Website Engagement:
• New analytics dashboard
• Visualize your website 

traffic all from your 
PropFuel account

• Collect contact information 
from your web visitors

• Header and footer content 
for your questions

• Contacts:
• Merge
• Permanently Delete


