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Welcome

What’s a recent campaign
win you’re proud of?




Client Roundtable - August 28, 2025

Tet s get Personal!
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1.Welcome {{content.Event Audience}}
2.{{content.Dave Dad Joke}}
3.{{content. Topic 1}}

4.{{content.Topic 2}}
5.Group Discussion




Personalization va. Personas

e Personalization: use what a contact told you
e Personas: assumptions based on categories

Ways to think of  Personalization”

e Traditional: first name, dates, personal data
e Immediate: response right after engagement
e Long-term: follow-up campaigns, bubble-up lists
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ASK THE AUDIENCE

How are you currently using

Personas or Personalization?




fimerican Society for Nulrition

Traditional example - Member Acquisition

Personal data - Journal Name

e Contacts had their article
published in 1 of 4 ASN

Journals
¢ Non-members
e Acquisition with exclusive

ASN

EST. 1928

Dear | First Name |,

| am writing to you on behalf of the Membership Department at the American
Society for Nutrition to personally congratulate you on your accepted article in
Journal Name | earlier this year. Thank you for your valuable contribution to the

field of nutrition through your research.

To support your continued involvement with ASN, we are pleased to offer you
an exclusive discount on ASN membership.

discount




Missouri State Teachers fAssociation

Traditional example - Advocacy
Personal data - location
e Segmented members by
location
e Better serve needs of

local communities

£

MISSOURI STATE
TEACHERS ASSOCIATION

’
MSTA ,
Dear | First Name |,
We know classroom discipline has been challenging within the Springfield
School District. Please be assured that MSTA is actively addressing this
concern on your behalf. We have seen the best results when advocating for
individual members when they encounter issues, but we also want to make

sure your voice is heard at the district level. Can you answer three short
questions to help us share your concerns in an accurate way?

through advocacy

efforts

Add Another Action
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International flssociation of flssessing Officers @

Traditional example - Lapsed Win-back
e Uploaded contacts via CSV including a unique payment URL

e Utilized Personalization Token as hyperlink

Show Text on Landing Page

Text
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We're glad we connected!

Rejoining is easy, and your International Association of Assessing Officers member
benefits will resume as soon as it's completed. You can rejoin here.

{{ contact_field.Payment URL }}

As a reminder, here are some of the benefits you'll regain accco2ic2ien you
rejoin:

» Access to Exclusive Events: Stay ahead of industry trends and network with
professionals by attending our member-only events and webinars.

X

Edit Link

URL *

{{ contact_field.Payment URL }}

Text

{{ contact_field.Payment URL }}

Open link in new tab

Save

Unlink

includes
https:/

e

Cancel
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Immediate example - New Member Onboarding(s)
e Members entered in segmented campaign after joining

e Member type specific responses and landing page copy

What are you most looking forward to this year with your membership?

Preparing for & Getting Through the CPA Exam
Receiving Discounts on Benefits, Resources & Courses

Staying Informed on Industry Trends

"
< Earning Complimentary CB
\
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GOOD PLAN!

Even though you may not need credits for licensing yet, professional education and
practical knowledge will help ensure your career success. You should take
advantage of all our complimentary ISCPA Member benefits.

What are you most looking forward to this year with your membership?
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Earning Complimentary CF’D
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Staying Informed on Industry Trends
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SMART PLAN!

Your ISCPA membership includes a minimum of 14 hours of COMPLIMENTARY CPE
courses designed to keep you current on the news, issues and trends impacting the
profession. We also have numerous low-cost options you're sure to find valuable.



The Ohio Society of CPAs

Immediate example - New Member Onboarding

What are you most interested in now that you're an OSCPA member?

OSCPA Networking & Crowdsourcing [ ) B ra n Ch i n g to u n iq u e O n boa rd i ng

CPE & Learning

| campaigns based on initial response

ll_'r> If Question Answered matches Selection = OSCPA Networking &
1

Then Add to a Campaign - 2024 New Member Onboarding - Networking :
1w Campaigns
and Remove from this Campaign
Add Another Action | All Campaigns X Active X Draft x Upcoming X My Campaigns X + Add Tab + New Campaign
2024 New Member == Filters (0) ET @) Save View
N If Question Answered matches Selection = GPE & Learning
_‘Lf 5
Then Add to a Campaign - 2024 New Member Onboarding - Learning2 | ~ Name e N ETIaTmS R TeaoriOn Ul ek Senc
=
and Remove from this Campaign ® 2024 New Member Onboarding - Learning 2 : & Email  August8, 2024 August 27,2025  August 30, 2025
Add Another Action
® 2024 New Member Onboarding - Networking 1 : & Email August 8, 2024 August 22, 2025 August 29, 2025
| r—N. If Question Answered matches Selection = News & Resources ® 2024 New Member Onboarding - News 3 : & Email August 8, 2024 May 10, 2025 --
. vV
| Then Add to a Campaign - 2024 New Member Onboarding - News 3 4
: and Remove from this Campaign ® 2024 New Member Onboarding Welcome Series : = Email July 30, 2024 August 27, 2025 August 28, 2025
|
|
|

Add Another Action I




fimerican College of Health Care fldministralora

. Immediate - Profile Update
VACHCA e Personalization token showing

American (fullvgc' of
Health Care Adminisctrators

Hi (Fratama |, current information

We haven't heard from you! ) PrOfi I e Write' BaCkS
We're doing a quick audit of our records and want to make sure what we have Long_te rm - Futu re Ca m paigns

on file for you is correct. Here is what we have:
Question Workflows X

Title: | Title

Is this information correct?

Employer: Organization

Yes No
Secondary Emall: [ ‘ Which designation best describes your company/employer?
[ Saved Workflows 2
@

|C:> If Question Answered matches Selection = Yes “ _u> If Question Answered matches Selection = Industry supplier or service

Add Anocther Action

If Question A d tches Selection =N . . .
|E> HORTONSNENOrEC Malches meAwRLR and MemberClicks Oasis - Update Profile

Secondary Email ] :
---------- fy=mat Add Another Action
Add Another Action




Bubble them up! . i

. Long—térm personalization

e Build list of contacts who provided positive intent but haven’t ta—ken"action
o List filters ' '
o Campaign Activity: Campaign, Question, Selection (YES!)
> “Action-related” field: Expiratﬁpn date, registration s’éatus, etc.

Campaign Activity




Group Discussion

e Where in your current member journey do you see
the biggest opportunity for personalization?

e What member signals or data points do you wish you
had that would help you personalize more
effectively?

e Thinking ahead to the next 6-12 months, what's one
way you'd like to evolve your use of personalization
In campaigns?

www.propfuel.com




Product updates!
e Advanced field mapping

contact

< Contact Directory

Brett Vo 2

e Global search box

e Contact activity timeline

brett@propfuel.com

7/23/25 Fonteva/Protech Super Membe... x

eNewsletter Jan 2024 x

e Website Engagement:

o Saved themes

O

O

eMNewsletter Dec 2023 x

2025 Q1 Product Release No... x
Campaign Test Training x

Resource Announcement - 10 Glances ... X

August eNewsletter 2025 x

Mobile check-ins

Case Study Announcement - Academy ...
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[Fireside Chat] Flip the script: Move fro... X

History

©

Scheduled Checkins Activity

Aug 27, 2025 12:42 AM

Matched integration search
HubSpot—Contact List

Aug 26, 2025 6:41 PM

Campaign status changed
9/2/25 UST Engaging with a Multi-Generational Membership
Status: suppressed — active

Aug 25, 2025 10:42 PM

Suppressed from campaign
9/2/25 UST Engaging with a Multi-Generational Membership

Aug 25, 2025 9:13 PM

Answered question
9/2/25 UST Engaging with a Multi-Generational Membership

Aug 25, 2025 4:59 PM

Check-in email sent
9/2/25 UST Engaging with a Multi-Generational Membership

Open text field validations -
email & phone

Commqmn Blackout dates for emails!

www.propfuel.com




